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Forward-Looking Statement g BE 1% Bk id

NOT FOR DISSEMINATION IN THE UNITED STATES OR THE GENERAL PUBLIC

This documentation is a presentation (the “Presentation”) of certain general background information about Loop Insights Inc.’s
(“Loop”) activities current as of January 9, 2019, unless stated otherwise. It is information in @ summary form and does not
purport to be complete. It is not intended to be relied upon as advice to investors or potential investors and does not take into
account the investment objectives, financial situation or needs of any particular investor. These should be considered, with or
without professional advice, when deciding ifan investment is appropriate.

This Presentation does not constitute or form part of any offer for sale or solicitation of any offer to buy or subscribe for
securities nor shall it or any part of it form the basis of or be relied on in connection with, or act as any inducement to enter
into, any contract or commitment whatsoever. Recipients of this Presentation who are considering acquiring securities of Loop
are reminded that any such purchase or subscription must not be made on the basis of the information contained in this
Presentation but are referred to the entire body of publicly disclosed information regarding Loop.

The information contained in this Presentation is derived solely from management of Loop and otherwise publicly available
information concerning Loop and does not purport to be all-inclusive or to contain all the information that an investor may
desire to have in evaluating whether or not to make an investment in Loop. The information has not been independently
verified and is subject to material updating, revision and further amendment, and is qualified entirely by reference to Loop’s
publicly disclosed information.

No representation or warranty, express or implied, is made or given by or on behalf of Loop or any of its affiliates, directors,
officers or employees as to the accuracy, completeness or fairness of the information or opinions contained in this Presentation
and no responsibility or liability is accepted by any person for such information or opinions. Loop does not undertake or agree
to update this Presentation or to correct any inaccuracies in, or omissions from, this Presentation that may become apparent.
No person has been authorized to give any information or make any representations other than those contained in this
Presentation and, if given and/or made, such information or representations must not be relied upon as having been so
authorized. The information and opinions contained in this Presentation are provided as at the date of this Presentation. The
contents of this Presentation are not to be construed as legal, financial or tax advice. Each prospective investor should contact
his, her or its own legal adviser,independent financial adviser or tax adviser for legal, financial or tax advice.

Forward Looking Statements

Certain statements in this Presentation may constitute forward-looking information, including future-oriented financial
information and financial outlooks, within the meaning of applicable securities laws. Forward-looking information may relate
to Loop’s future outlook and anticipated events or results and may include statements regarding Loop’s financial results,
future financial position, expected growth of cash flows, business strategy, budgets, projected costs, projected capital
expenditures, taxes, plans, objectives, potential synergies, industry trends and growth opportunities. Often but not always,
forward-looking information can be identified by the use of words such as “anticipate”, “believe”, “expect”, “project”, “estimate”,
“likely”, “intend”, “should”, “could”, “may”, “might”, “target”, “plan” and other similar expressions or variations (including negative
variations) of such words and phrases. Forward-looking information contained in this Presentation is based on certain
assumptions regarding expected growth, results of operations, performance, industry trends and growth opportunities.

While management considers these assumptions to be reasonable, based on information available, they may prove to be
incorrect. Forward-looking statements involve known and unknown risks, uncertainties and other factors which may cause the

actual results, performance or achievements of Loop to be materially different from any future results, performance or
achievements expressed or implied by the forward-looking statements. These risks, uncertainties and other factors include, but
are not limited to risks associated with general economic conditions; adverse industry events; marketing costs; loss of markets;
future legislative and regulatory developments involving Loop; inability to access sufficient capital from internal and external
sources, and/or inability to access sufficient capital on favourable terms; the technology industry in Canada generally, income
tax and regulatory matters; the ability of Loop to implement its business strategies; competition; and currency and interest rate
fluctuations.

Although Loop has attempted to identify important factors that could cause actual actions, events or results to differ materially
from those described in forward-looking statements, there may be other factors that cause actions, events or results to differ
from those anticipated, estimated or intended. Forward-looking statements contained herein are made as of the date hereof
and Loop and its directors, officers and employees disclaim any obligation to update any forward-looking statements, whether
as a result of new information, future events or results or otherwise. There can be no assurance that forward-looking
statements will prove to be accurate, as actual results and future events could differ materially from those anticipated in such
statements. Accordingly, you should not place undue reliance on forward-looking statements due to the inherent uncertainty
therein. All forward-looking information is expressly qualified in its entirety by this cautionary statement.

Forward-looking information and other information contained herein concerning management’s general expectations
concerning various industries are based on estimates prepared by management using data from publicly available industry
sources as well as from market research and industry analysis and on assumptions based on data and knowledge of this
industry which management believes to be reasonable. However, this data is inherently imprecise, although generally
indicative of relative market positions, market shares and performance characteristics. While management is not aware of any
misstatements regarding any industry data presented herein, industry data is subject to change based on various factors.

Additional CautionarylLanguage

This Presentation may not be reproduced, further distributed or published in whole or in part by any other person. Neither this
Presentation nor any copy of it may be taken or transmitted into or distributed in any other jurisdiction which prohibits the
same except in compliance with applicable laws. Any failure to comply with this restriction may constitute a violation of
applicable securities law. Recipients are required to inform themselves of, and comply with, all such restrictions or prohibitions
and Loop does not accept liability to any person in relation thereto.

The information contained in this Presentation does not purport to be all-inclusive or to contain all information that
prospective investors may require. Prospective investors are encouraged to conduct their own analysis and reviews of Loop and
of the information contained in this Presentation. Loop currently generated no revenue and operates in a highly competitive
market landscape. There can be no guarantee that Loop will achieve any of itsintended targets.

An investor is not entitled to rely on parts of the information contained in this Presentation. Loop has not, and the agents have
not, authorized anyone to provide investors with additional or different information. If anyone provides an investor with
additional or different or inconsistent information, including statements in media articles about Loop, the investor should not
rely on it. You should rely only on the information contained in the prospectus and are not entitled to rely on parts of the
information contained in the prospectus to the exclusion of others. Loop has not and the agent has not authorized anyone to
provide you with information that is different. If anyone provides you with different or inconsistent information, you should not
rely on it. This document and the prospectus may only be used where itislegal to sell these securities.
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Who isLoop? A&+

Loop Insights Inc. is a Vancouver-based Internet of Things (“loT”) technology
company that delivers transformative artificial intelligence (“Al”) automated
marketing, venue tracing, and contactless solutions to the brick and mortar

Loop’s Services

space. Itsunique loT device, Fobi, enables data connectivity across online and Loop’s Technologies Loop H AR 5%
on-premise platforms to provide real-time, detailed insights and automated, Loop K HL AR

personalized engagement. Its ability to integrate seamlessly into existing Loop Cloud Real-time Insights
infrastructure, and customize campaigns according to each vertical, creates a Personalized Engagement
highly scalable solution for its prospective global clients that span industries. Fobi Automated Venue Tracing
Loop Insights operates in the telecom, casino gaming, sports and SRR SRS E 5

entertainment, hospitality, and retail industries, in Canada, the US, the UK, SmarTap 2 3% Hi 38 B
Latin America, Australia, Japan, and Indonesia.

Loop Insights Inc. /&2 — XL TR FFHEBEL C “loT” ) FRAF, N

AT EEPN TR C“A1” ) HaEH. SHUBEMAER MMk TR, M Enhance consumer engagement and increased wallet share
RE I ER N 1% % FobisE L T ELE AN &7 & B 8P 1E B2, CLSR AL semt . 140 10 I WENRESEE, E58Ra8m0H

KAOMEIN . MERKZ S, I ERBBA R A Bt, IR IE R A
EATMV € H353h, IEAER EERE 7 RIS 1 A B AT R B S AT MR AR R TS %

Loop Insights?E N k. £/ . JEHE. fr 1M, BRI . H A RIEDEE /75 17 Real-time personalized promotions and rewards (online and on-
KA E. R, AE MG R, BIEMEETIVIFEILS . premise) with complete redemption metrics. SZIF I AN PE AL AL 84 1 2%

i CAEEATNERD , BC 4% 58 B S0 # 4R b

How Loop Helps Its Customers / LooplffFH B H & P

Access new-line revenue and increase community engagement

and local foot traffic REUFTRUAN, WX S 5EMAMATE Improve safety 2/ % &

Trackable cross-merchant marketing, third-party programmatic
advertising, brand partnerships, and the Loop Data Exchange (industry

Contactless retail experiences with automated venue tracing to

real-time store-level data). ﬂi%ﬁ%ﬂﬁﬁ%ﬁﬁ%iﬁ\ BT S BEEAE assist its clients in reopening using mobile wallet passes, and
KA U KLoop Data Exchange (A7l SCRFRE AR HHE) - digital receipt technology. AR AT HEAK S BB L, W)
Reduce costs [&{% At A 2P R S AR A AT IE . B WOIE BRI

Detailed inventory and front-of-house operation insights with
automatic management. AN EFMAT & HAERE &k H )& H .

www.loopinsights.ai | TSX-MTRX.v ©2021 Loop Insights, Inc. v


http://www.loopinsights.ai/

Loop’s Technologies / Loop BIF A

SmarTap

e Contactless NFC Reader F il =
NFC [ 32 2%
Enables communication with

mobile wallets and apps £l 5
% 2l £ B A N AR ) S

® Securely transfers data to and
from the Loop Cloud % 4 i ¥ £
L H 2 Loopzm MM Loop = f%

LoopCloud / Loop =

Manages all micro services & il

* B RO MR %

e Allowsinteractionand data
transfer between each Loop
service L& MLoop IR 55 2 18] B
B A A AR S

e Controls automated processes % N

) 1 2 1L R i
© No hardware integration needed
Fobi . 5 T 1 4
e Plug and play RBP4 Rl A Mobile Wallet Pass E‘ﬂ’fﬂ%@:@.
< UoH Sports Pass M
N e Bringslegacy devicesfrom edge
(8;?;; el to cloud ¥ f5 55 U & M 30 25 45 5 2 3 (T o Backed by Apple and Google 73 |3 fi
< iy o 4 AR S Fr
B e 100% access and visibility to every Noesiagill o cortact et :
transaction &2 3 100% 1137 W ] ontactless direct tocustomer

] AL A0 A] AR 'f; L o1 . engagement M HES K 7 #Z0h

® Deliver notifications and
personalized updates while
measuring complete ROI. & if iE A1
;Fg;@%%%ﬁ, [ I 1T 5 50 B ) 95 B [

e LTE Cellular and WiFi enabled & H
LTE® & FIWIiFi

e Aggregates over multiple systems

ZRAKE

® Hardware or APl Versions 1§ /45 API
i A

www.loopinsights.ai | TSX-MTRX.v ©2021 Loop Insights, Inc. “
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Management Team

Rob Anson
(of Jo

Chairman of Board

BERWITE, EFSERE

® Founder, Chairman, and CEO of Fobisuite Technologies

/ Fobisuite TechnologiesHJ8lin N . =FH K HH & AT

® Founderand CEO of One Team Media / One Team
Media @45 N3 B & AT B

® 10+ years global strategic product development for

Walmart, Amazon, Home Depot and others 104 DA F 1F
FAT F A H A 2 7] 142 BK OGS 72 i T R

KOR ¥ Wy 3b
2 0

Mark Lotz
CFO BEEWM%E

® Extensive experience asa CFO fornumerous public

companiestiiEZX LT AR B U FEMNEELR

® Chartered professional accountant ¥ %l 23 11 i

® Years of experience in business planning, corporate
governance, compliance, internal controls &audit 1E
WA ARG, SR N ERFE SN O T A
ZEN AR

=% lIN

Tamer Shafik
CTOEREHEAE

® Former Director of Solution Architecture at NTT
Data BYNTT Datafif th /7 28 F) 2 I

® Two decades of experienceinlTand eCommerce

ZHEMITHREFESAR

Mike Canevaro
SVP

Business Development M/ %%

T & w4 Bl B

® 20 yrs technology leadership including roles with
Qualcomm, CSR, and SRS Labs / 20@[@]’15‘27[(?)\—4#%@“
A3, 15 76 = 8 A &) . CSRAISRS 82 46 =5 AT B

® 3x entrepreneur leading contextual data, Al, and
analytics start-ups / 3Rk, S FHHREE. AL
I3 M W1 B A A

® Deep experience in Sales/Business Development
Strategies for public multi-national corporationsft I

T 5 [ 22 =) B4 & /M 55 K T A T TN R A R

Gavin lLee

COO BHRIEZEE

o AV

® 15+ years business development, operations
management, and retail analytics experience

[ 1S BN S AE. BEEEMTE 2K

@5 years National Sales & Marketing Manager /
SHEEEE LT g H

lanCameron

VP, Marketing T35 4 B 2

® Former General Manager at Epson, responsible
for Global Marketing & Communications ¥ 1% %%
Th g, e EHSERE

® 20+ years of Technology, Marketing & E-
Commerce experience / 20 LL EHIH A .
BEHMBTRESAR

www.loopinsights.ai | TSX-MTRX.v
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Board of Directors 54

Rob Anson

(o Yo
Chairman of Board B J&
ITE, BEE&ERE

® Founder,Chairman, and CEO of Fobisuite
Technologies / Fobisuite Technologiesfl4f A
HEHKFEREMATE

® Founder and CEO ofOrle Team Media / One Team
Media @45 N3 H 5 AT E

® 10+ years global strategic product development for
Walmart, Amazon, Home Depot and others NIK/RI,
ﬂ]Z;:Z’ﬁi FAFEF A A S 104 B F 4 BRI B 7 il B K
Hix

PeterGreen
Director= %

_ ‘ JeffHyman

ey ¥ DirectorE=H

® over 20 years of experience in Wall Street
investment banking and financial advisory #1120
TR AR R T 1R B AR AT M 55 A B

® Holds areas of expertise in hospitality, entertainment,
casinoand gaming, destination and resort, and city
infrastructure projects fEVE JEML . GRIRML . T 3 iR
ﬂé&ﬁf&/ﬁ? H A0 R AR X Ik T A A e i H S5 7 T A

Loop’s team boasts talent from

Debra Williams
Director= %

+30 years of Executive Technology Leadership /304Dl I
TR T A5

® Former IBM Executive leading the National
Strategy, BigData &Analytics Team Team HJIBME % ,

CUESRESE 011 NN € L i |

® Former Executive at Bell, Rogers, Teradata,
Descartes, MicroStrategy, IBM +&4F J1/R. B AL,

B fts

Teradata. Descartes. MicroStrategy. IBM%5/AF] =

®
these major companies...

Loop AN A REXERATKANL......

-z TELUS Walmart

Bell

® Former SVP &President of Telus Business Solutions BiTelus M 5%

R 7 S B R R —_—— = IL x\&
® Architect and closer of the largest service contractin Telus's E -=- =_-_-—= N x{
history / Telus i 52 b f K HI IR 55 & [A] ) Bt 2 A 58 B e s;E<Q|I ﬁ‘ NTT DaTa

® A seasoned C-suite executive with extensive experience in
business strategy, specifically growth &retentionand
building top tierteams £ F & W= & N i, 15k 5% 5w 77 1
HAFERAEL, ol 228K OR B BL & g 37 T 2 [ BA J7 T

www.loopinsights.ai | TSX-MTRX.v
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Global Market Opportunity ¥ gl <

Segment 738 Opportunity Hl.< Potential Value BZEM 1B

Brick and Mortar Retail Provides brands and retailers with real-time insights, $31,880 billion by 2023

Sk 2 AR personalized marketing tools, and direct consumer access. (Mordor Research)

S S PR 2 T AR 8 S IR A T T L 120234 1% #$31.887]
o H ¢ (Mordor Research)

Sports & Entertainment Enhances the stadium/venELIJe exgsriencebjoin/frea:e fapw $614.1 billion by 2022

hE 5% % ;nlgﬁarg%n]%g and spend. feJH KT /A RS, SRRk % (The Business Research Company)
Z = J% M YH 5%

F2022F 1L 3$614114(The Business
Research Company)

Telecom Partnerships Hi{E&fE | Improves loT service offerings for clients by providing $3,435.2 billion by 2022 (The Business
unparalleled connectivity across one’ sbrand, platform, and Research Company)
locations. HILAE— . ~F &M S 2 R Te 518 L iEss, : .
Sy P e S I ) R 45 72 ]20224F15 #1)$3.4352 /74/.(The Business
Research Company)
Casino Gaming 37 i %% Connect company-wide assets to build loyalty profiles, drive $565.4 billion by 2022
relevantengagement, and increase wallet share. ZEE4 2\ A 20224 1A 3$565414
e, DL B EERE, WSS, 3N 8 (Research and Markets)
Cannabis Kk Seeks access to micro-trend and end-to-end customer data. K3k 566.3 billion by 2025
I A SR 5 A L 3 2] s g A P H R (Grand View Research Inc.)
#]20255F 1% 2566314

(Grand View Research Inc.)

www.loopinsights.ai | TSX-MTRX.v ©2021 Loop Insights, Inc.
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Loop’s Services - Real-time Insights / LoopHJ Ak 5% - - SE i ] 22

See your data all in one place 7 — 1> 77 & #1275

Take the guesswork out of decision making with Loop’sinsight platform:receivereal- time updates

on how your company is performing online, on-premise and between properties. Improve your

operations, inventory management, and marketing. Loop’s connectivity brings value to your data.

All of your data, from operations and management tocustomer-facing,isnow aggregated and
actionable. #|H Loop HITAZF S HERR KA BIFEN : SCREFHERI A A AN B RS20k 2 18] 1)
KU, WEENIEE. EAEHEANEMN. LooplEREMEN
A B R ) P s, AR A VA 5 AT R AR

Real-time Insights and Analytics SZHJ A 22 Fl 43 #r

SSNSKS

Microand Macro Buying Trends filt ¥ A1 72 W

BBk T E. BRrA &R, NigE

ey =K 5

Al Forecasting and Modelling / Al Tl A1 & A%
Inventory /Supply Chain Management JE {7/ N &% 4 #

Value to Retailers

*t F 8w AT E

®connect independent, fragmented retail
environments EZM . T ENEFEENIE

‘Qrgnt access to micro-trend product data 7t ¥F
V7 R GO0 A e

®Build granular customer profiles 74 40 11 %

JAREES

‘\
)

®Unlock real-time redemption metrics fi& 81 SZ i

bt 8 B

Offer access customers’ real-time store- level
scan, SKU and loyalty insights $& 4t 0] & /7 [ 5
G T . SKU RN RS I B R T 82

Unlock real-time redemption metrics fig 8 52 B}

LIRS =R

Foster a greaterunderstanding of customers so
they feel understood and gain a customized,
value-added experience ¥ FEN I H £ T fif,
S AR AT RS B 4 F AR, T 3R A5 2 AL B 3 B 1A 56
Improve operations and inventory so that
customers get the product they are looking for &i

i g MPEELT, %13 B AT Z R dh

www.loopinsights.ai | TSX-MTRX.v
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Loop’'s Services

LoopI RS --TM NS 5

Build dynamic marketing campaigns Z 7/ 38 & #17% 5]

Personalized Engagement

Leop

Create highly personalized offers based on time, location, and past shopping behaviors.

Loop automates the delivery of this engagement through SMS, mobile wallet, email,

%ﬁﬂfzm%%ﬁﬁ@LmVA@QM%uo
VR ETA IA) J5 BT XS 5

and receipting, pre and post visit. fi& &} [H]
Loopil L FE 15 . BAEE . BT HEHAicd,

AN

WA . B isH . st irdEEa =5
T s, BT JE N E 4N
5.5

N

D N NN

Value to Retailers
X EE R R YHE

®ncrease foot traffic, basket size, wallet
share M AmE . B+ K/ AL %0

®Enhance loyalty program Il 5% 58 i & 11 X
‘Engage customers through the

channels they prefer 18 id % 5 X 5
B ]2

Contactless engagement via wallet pass, text, email,
In—store marketing based on past shopping behaviors, location, time Z T PL4F 0¥
Interact with customers consistently pre and post visit £ 0] B A1 U5 7] 5 5 28

Work with brands to gain revenue through advertising 5 &5 1E,

Hey,

' 15% OFF NEXT

digital receipt i i &% £ 8 1T IE

15,
EIEiE

SE-9A

Thank you for your purchase!
e . Here is 15% off on your
- Wl next purchase

Promo 1

15% OFF
Next Purchases

EXCLUSIVE OFFER
just for YOU

15% OFF
NEXT PURCHASE

n the ir your digital of
( moroco ] op IsmcMm

-------------------

We also have these deals just for you!

.....

Sunscreen

Promo 2 Promo 3

Moana Collection

5% OFF

NetEspresso | g Frot Platter

oL RS

Compatible with current loyalty programs/apps 5 24 57 B 5 U E +F &I/ B A2 P 3 &

Gain 1-to-1access to in-store customers

and see real-time conversions 13X 5 N
B X Ui AL, B S A &
Leverage brick and mortar environment to
build an experience around the brand 78 43 |

P SEAR IR 5, [ 58 i L 4T 3% 1A 06

5000

Value toCustomers
Xt 2 P B4 18

®Community-based loyalty and rewards % T 4 [X
[y S JEE A 2 T

®personalized promotions triggered based on
time, location, past purchases & # i [A] . Hb 2 .
i 2 1 SEAT N il A PR AL 1 AR BE T )

®Immediate gratification with real-time
redemption capabilities SZH] W, #e D fe, Bl BT Vi

X

www.loopinsights.ai | TSX-MTRX.v
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Loop’'s Services

Loop Wik - MEHZE (82)

Omnichannel Loyalty Program 238 & /& i1t/

Loop’s Fobi device creates one consolidated loyalty
system that enables customer engagement across
multiple channels and properties. / LoopHJFobiik
FAET N EAENEWERS, KW ITEPEZD
BiEMINL =5

> In Store: drive real-time,
WER

HTS automated promotions;

Need Help? Call:

(877) 754-5336

support@loopinsights.ai

offering immediate
gratification to customers
builds a strong connection
and makes them more loyal.
JEWN: HESNSER . B3R
2 BN 225 7 /oK, Joarik
MR, %) S

> Online: engage customers

even afterthey leave a store,
tre Z{ Ni.ﬁ e crds
to be redirected to

with relevant marketing, to
build a relationship with your
brand. fE£8: LW 7E = TR s
JEhReZ 5B REH PR, &
SR NS

Leop

Personalized Engagement (cont.)

1. Outside of storefront, customer
receives location-based push to
mobile on today’ sdeals. £E)5 [
ZGh, BB F T AL E AR B T
ML A H AR

4. Redeems promotion
and receives promotion for
Sound Bar. YW {EEE TGS,
FUFISound BarH L 54 1 3

i

2. User redeems
“promotion of the day.”

Spends $120 P “24H
ﬁ%ﬁ” #2$1207C .

g )

3. Post-trip, receives ema|I
with personalized promotions
and ad fornew TV. EfT7 )5, IR

B AR A AL
[ B 5 HE A

5. Receives digital receipt
with personalized promotion.

e 21 2 7 Wi gis 5 A R 4

\‘\DDDD
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Loop’'s Services -Automated VenueManagement

Loop ) i % — — 1 3 4k 3 b 5 28

Provide an extra layer of safety for quests 2N ZELLETSMN T &2 (R

In order to reopen doors, business owners need to demonstrate that they are adopting = | .. oo

best practice protocols, such as venue tracing, for a safe customer experience. Loop’s
venue management solution is safe, secure, and fully managed. Instill confidence back into
your business with no extra work to you or staff. ¥ J B H I, M+ 7 EUE AT R T & fE
SEER L, i g, DURIER P L SR . LooplK i B FRAR vk O B2 24, W AR AT B H
BN B AE O, AT E I ECR T AT A8 A B T AR

\/ Contactless check in by tapping mobile device or wearable 1# i & 7 # ) % £% 5
CIRCHE A5 v | L Ve R T

No app download required Jois &M H

Tracing based on check in points not GPS (accurate & respects user privacy) 3= 125 3| S 118 B,
1M ANSEGPS  (HERFAA & B H B AL

De-identified and encrypted contact information 2= 5 17 1R 7 Fl 0 25 1 B & {3

Notifications via email, text, wallet pass, automated voice message il it H - R

P, AR RAE. AN S B Sy 5k 7 A
Integrated third-party testing and vaccine certification 28 = J7 2% & & Il A %% By A

#0123456789

N N SN LKL

ik
The World Health Organization (WHO) it 5 T4 4H 2R
Value to Customers X & P K 1E
Value to Retailers X\j‘i‘,ﬁz%ﬁ B{Jm{g ® 75 reduce the spread of Covid-19, itisimperative that management solutions
.Frictionless check-in experience 36]3%6%& E[/‘J collr:te c;mplle aér?d a/n\alyfe datainreal-time. N /DG R/EHE, BEHMBERTR
.FuIIy managed, plug-and-play B0 AR 56 4 IS I I o A9 T A
platform éﬁﬁfi\ R 46 B H 19 °F & ‘Direct to phone exposure notifications ET% ®| 5op ensures that the contactinformation submitted by guests is accurate,
® | ncrease in customer capacity 21| M1 X6 38 20 usable, and secure with detailed data reporting and insights. This eliminates
18 11 % P RE P N s customer information inaccuracies from handwritten tracing methods, a
H He Private, secure, and safe T ﬁé\ ﬁ&‘b‘ process most businesses are currently using. / Loop il i 1 41 B¢ £ 35+ 55 A0 1A &2
@ Applicable for any public safety ®option for waIIet pass wearables, orphysical Z%ﬁﬁ%%%%)\imﬁc@ﬂ%img/ﬁ?% ?;ﬁ;%ﬁiﬁgﬁﬁﬁt?ﬁﬁﬁT H A A 22 H b 8 A
measure thatrequiresacheckin card T iEIRER AL . T MR & B so ) S BB ITIAIE 2 \ I

i R e I - (WA /AP S e ok - P
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Billion S

30

Market Growth -
T K--2EKTE ®

Artificial Intelligence

ANLT#& g

CAGR of42.2%
FEY)EEMKZEKL2.2%

300

US $39.9B /
399143 It

150

2019 2022

Worldwide

Customer Experience

Yl Y

CAGR of 8.2%
FIE AR F8.2%

Spending

2019

2022

Contactless Tech Terminal Market

E % i 2 5 AR & 3w T 3

CAGR of 25.8%
FERE S KZX25.8%

110 750 50
US $641B /
90 US $114.7B 600 s 40
/ 11474035 70 O —
> U W
N 70 = \;—7 450 - \E 30 510.74Z.26 ¢
= = = US $508B / 22
2 0~ 50801435 7T 27

N
o

10

US $13.23B
/132.3/4.3= 0

2019 2025

Sources:>kJE: IDC, IDC, Researchand Markets, Grand View Research

©2021 Loop Insights, Inc.

www.loopinsights.ai | TSX-MTRX.v



http://www.loopinsights.ai/

Loop Revenue Model - Insights / Loop¥t A= -- 1 82

Revenue from RetailInsights SREZEHZK WA

®1_time onboard fee

. N R AL
] ®personal operational insights (Saa$)
Onboard X Total # of . Monthly % Total # of _ Annual Retail AN NIZ T 2 (Saas)
fee I locations SaaS fee / locations Revenue ®Accesstoindustryinsights (SaaS)
HL 3% M L HK Saas H 7% Ml AL EZEIRA RAFATILIF % (Saas)
\ / ®Marketing and Promotion platform (Saas)
\ T%F; e e P S22
Revenue from Brand Insights 3k B S B Z K WA SR 8 (Saas)
(" ) ®1_time onboard fee
— IR B AL
Onboard Total # of N Monthly X Total # of a Annual Brand .Acé\erss toHsLtJoreIeveIinsights(SaaS)
fee ' X brands Saa$ fee / Brands - Revenue V7 1) 7 )5 2 1) 3 %€ F7 (Saas)
O 1 4 Tl - o
Bl 2% %EH??’D‘ Saas H 3¢ i it f*ﬂlhﬁ‘l&)\ ®Access toindustryinsights (SaaS)
b < RAFAT ML I 22 (SaasS)
Revenue from 3rd PartyInsights SRE E=FHZEZ KW A
4 ) ®1-time onboard fee
— R PE B2
Onboard Total # of N Monthly Total # of a Annual 3rd ®pccess tostjorelevelinsights(SaaS)
fee X' prands SaaSfee/ X Branc‘js” ~ Party Revenue i 1 7 M 2% (497 22 J7(Saas)
LB RS 2 SaaS H ot L 2 EREE=FIA ° . .
5 XA — ) Access toindustryinsights (Saa$)
RAFAT W %2 (SaasS)

Companies using thisService: {# H 4 ik 4 11 A |]

_‘\\ QQ The electronics specialist [ H
PHARM T : g
>\,

&
Complete Control NTES
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Loop Revenue Model - Engagement / LoopiRAEA--= 5

Revenue fromEngage SRS 5K Ik A

® 1. time onboard fee

) — W E AL
®personal operational insights (SaaSs)
Onboard X Total # of Monthly X Total # of ~ AnnualEngage AN NIE B A 82 (Saas)
fee | locations SaaSs fee / locations Revenue o, toindustry insights (Saas)
7R Hh A Sk SaaS H 7% Hh 5 A% e +fce5f o‘lnﬁﬁus ryinsights (Saa
\ " : - ! FZH5RA R AT AL %2 (SaasS)
‘ .I\/Iarketing and Promotion platform (SaaS$)
Revenue from Wallet Passes &8 @ KK A ERHET S 4 (Saas)
~ ™
Onboard Total # of # of active Cost per Managed AnnualEngage
- N X St + -
fee I locations passes Bk pass Services Revenue
IR Hi AR 2K T B 10 %X R IBAT B B R 55 EHZ5IKAN
\. y,
Revenue from Advertising | &I A
- Total # of Total # of ®3.d party pays for distribution of
promotions Cost/ promotions Cost/ Annual Promotion ad space & = AT & 2 H Y
istri : redeemed Red ti =
( distributed Impression | ( 4 1 (B xore }eajzmzlz/l ) Revenue 71 i
KOWHER % R o 4E BE R A5 I\ o |
. TS R W B 5B Sll[E] ~ 3rd party pays forredemption of
: : : : = ad space = = J7 AT & AL HY
Companies using thisService: 1 HEXRS B A A P -

¥1HOUSTON

7 TELUS QEERGD

e 2
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Loop Revenue Model - Venue Management Loop

BRI -- 37 B 3

Revenue from Venue Management Service i EHR S I A

: h
Total # of Annual Venue
Onboard X locations + | # of xCost peL‘h N Mana.ged _ Tracing Revenue
fee I Hiy o5 2a H active passes pass BE{X Services = fziﬁjﬁlﬂiﬁ E?LI&
L %% i IR R 3 5 i 4T 2 R 5 N i
\. y,

®1-time onboard fee (Hardware fee) / LIk _EHL#H (HFE{EZR)

®Managed services (Exposure notifications) & MR %5 X8 &)

Companies using thisService: 1§ F & R % B A 5]

i< R\,

d

WioUsToN < TELUS

2Big WhiteS

sK| RESORT
h
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Loop Revenue Model - Licensing and Reseller /

Loop A2 I -- R M 2 56 '

Loop’s enterpriseandglobalscalestrategyistoexecute throughlicenseand

distributionagreements. / Loop HJ 4> MV F1 4 BR 30 B2 A% % =2 18 i F 0] #1285 B R AT

r \
_ _ Hardware fifi {4 ¥ Jiti Technical SOW $7 AR T /£ ¥ #H _ .
Annual licensing fee N Professional Services
(Case by Case) + (cost + Markup%) + (statement of work) ( L1E it #H) ($250/hour) L Ak 55
B X M 4 . % 7N TR
B 4F 1 VR AT 3% (12 A AT (A + I 4 %) (cost + Markup%) (7 + 14 %) ($250/ /)
\ J
®pos APl Reseller Model (Vend, Omnivore) / POS API ] <o) 4 , q |
2R (Vend, Omnivore) » Loop is already partnering, and in exploratory
® Hardware Reseller (Telus, RSPA) Tl {4 2 45 75 (Telus conversations, withcompaniesinthe US, Australia, New
RSPA) Zealand, Indonesia, Japan, Germany and Mexicoto

@ 75, N RS 3 . . .
Data Reseller (Amazon) #E & H k (I 1 idb ) license and distribute Loop’stechnology. / Loop2 & 5% H .
® 3rd Party Licensing Model (CasaPerks) 55 = Jj ¥ nJ # WK . . EIERAIY. A, EEMEEE A

Acasaperke) RS T AERR, I IF 0 R B HEATIE, LAERLA 5
Companies using thisService: AR E AT LooplHE A,

SR
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Competitive Advantage — Loop Is a one-stop-shop

o FINF - Loop—uh AR SS

Punchh Springbig Mobivity 3x3 Insights Pointy*
.30 1 / 3x31F %% /]
Industry/ Hospitality #1% |* Cannabis K Jk Retail E Hospitality ¥4 |* Liquor/ Retail £
Vertica Retail %'3%% Retail E & ?e\;}iriﬁe
L Convenience & HSR/K
T/ EE ] Jl
Al software CRM software TRM (trade Recurrency Insighs Pointy loT device
platform with platform with revenue software software and software / Pointy
Technology integrations E. integrations %% management) platform platform H) ) Bk R W 84 A
A A5 E AL R AR E HK software (Al/ML) 75 35K %2 7]
B e ¥ & 54k platform / B4 (Al/ML) | BAEF
TRM (R 5K a
NEH) A
N lé:?
Al marketing Loyalty and Personalized Receipt and Location-based Drives online product
platform / Al marketing receipt SMS targeted searches to local
) sEHFE platform & marketing marketing marketing & retailers 3 7F £ 77 i
>olution App/SMS B PEAL IR E | with TOCEME R | R AT T
L retargetting / T & B redemption = 4 Has access to
N /R4S & capabilities F scanned SKU
JE 1] A LR Dl Ae B U data AJ 3k HU 49 4 {1
P AN kG AE B SKU Z #5
Revenue Brand Channel reseller SaaS\pI:fms / Saa$S Rlaps Tiered SaaS plans / SaaSit &
partnerships, partnerships, SaaSit &l /SaaSit Xl SaaSs
Model SaaS plans i SaaS plans £iE plans 77
ll&)\*ﬁ:‘cﬁ ):ILE-,i/E.\ff/E, Saa$s éé%%ﬁ/ﬁ\ﬁz’ }\%’Saasfr
it Xl SaaSit &l %Il

k% (17 Hb & ) )

Loop

Sports & entertainment & & & 'k
Casinogaming W7 18 &

Retail E &\

Hospitality and tourism #H £ Ml A i i MV
Telecom H {8

Liqguor/beverageiti 25/}

Cannabis Kk

loT device (Fobi) ¥k ¥ %% (Fobi)

Cloud software (Loop Cloud) = 1t & 4
(Loop=)

NFC tap device (SmarTap) / NFCH W ik %%
(SmarTap)

Integration capabilities & B8/

Aggregated company-wide data
insights J & 4= 2 =] 19 20048 W 52 77
Automated personalized marketing
using Al with real- time redemption
metrics Ml AN L& gedt 1T A3 MR E
B, SEIN 58I AE AR

Contactless, automated venue tracing

platform el =X. HILIHH B EF &

Channel reseller distribution,
onboarding fees, SaaS plans, active
user fees (venue management)iRiEZL

%ﬁﬁﬁj\ﬁ%\ ]\QE%_'EJ\ SaaSi+jZU\ iéﬁj’(ﬁﬁ)ﬂ

*Pointy recently acquired by Google for $163 million / PointyHiT# & &k PLS1.634Z W Yy

www.loopinsights.ai

| TSX-MTRX.v

©2021 Loop Insights, Inc.


http://www.loopinsights.ai/

Completed Milestones Beginning of 2021 Update

Progresses Amazon affiliation:

\/Mar26,2020:Loo Receives S100,000inDevelopment Funds from Amazon Web Servicesto Enhance Company’s Al Capabilities

\/ June 8, 2020: Amazon Appoints Loop Insights to its Preferred Partner Network

\/ Oct 22,2020: _Amazon Web Services And Loop Insights Partner To Showcase Loop Venue Tracing Solution Via Joint Webcast To
Global Audience

Advances goals for global expansion and scalability:

\/ Oct 13,2020: Loop Signs Contract with Leading UK-Based SG-retail To Expand Loop's Services Into The UK and Furopean S3.55
Trillion European Marketplace

\/ Oct 15,2020: Loop Insights Accepted Into TELUS loT Marketplace For National Sales and Marketing To TELUS Business Customers

\/ Oct 21,2020: Loop Insights Invited To Present To Fortune 500 Executives At ShopTalk 2020, One Of The World's Largest Retail
Conferences

\/ Nov 18,2020: Loop Insights Selected toJoin Impact Radius to Connect Leading Global Brands with Insights Customers and Build
Additional Revenue Streams

\/ Nov 23, 2020: Loop Insights Partners with VenueNext to Deliver Seamless, Integrated Mobile Commerce Solutions for Professional
and College Sports Venues Throughout North America

\/ Dec 3,2020: Loop Insights Launches Second Product Into TELUS loT Marketplace For National Sales and Marketing Exposure

\/ Jan 14, 2021: Loop Insights Enters UK Market with Pilot Agreement forlLeading UK Pharmacyv Solutions Provider

www.loopinsights.ai | TSX-MTRX.v ©2021 Loop Insights, Inc.
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SR ERBLR2021FE B it E

S W oHREE:

Vv 2020438260 : LoopMAmazon Web Servicesik8$10 I K B4, DL i /N 5] (R ALRS H

Vv 202046 H8H: W5 ¥ Loop Insights i A B ¥ ¥ & 1 4k £k 9 4%

v 20204E10H22H : Amazon Web ServicesflLoop Insights 1, BTG M4 T 7 [\ 4 ER U AR Jn Loo p 37 HiLIE B A W T =&
LRy kMl B 7 :

v 2020410 H 13 H : Loop 5 EH AN HISG-retail 1] & F, Floop IR T FE ] v [E M KK PN S$3.55 42 B KK P 1 37

AN

V' 20204E10 3150 : Loop Insights# 32k ATELUSYIEE M 07 71, M TELUS AL 22 27 9 4T 4 [ 4 4 % 4

v 20204E10H21H Loop Insights> WA A AR EFEESWN Y —F]ShopTalk 2020 |- ] M & 500 5% 1] & B A1 & 35 JE it

v 2020411 H18H : Loop Insights3k il Almpact Radius, B ERAT2E M Sinsights 2 T He K ok, FE & 7 2~ B Ut A R IE
Vv 20204E11 230 : Loop Insights 5 VenueNext&G1E, NILEHWX B LW K ZAREIZIERE M a2 E R B H & HE R TR

Vv 2020412 H3H lLoop Insights#EHZE — 3K F= S gF ATELUSHY B I T 37, 1] ] 4 [ 45 88 I s 40 g Y
v 20214E1 7141 - _Loop Insights 5 5 [F 45 20 B 24 g 8 1k 7 S W B & 11 € A i, o A\ e [ 17 37
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Completed Milestones Beginning of 2021 Update

Enters new verticals:

\/ Sept 16,2020: Loop Insights Signs Agreement With NCAA DIV. ISCHOOL —University Of Houston Athletics To Implement Contactless
Platform For Tracing And Cashless Commerce

v Oct 8,2020: Loop Insights Selected as the Premier Venue Tracing and Fan Engagement Solution for NCAA College Basketball
“Bubble” in Las Vegas

\/ Oct 19,2020: Loop Insights and Empower Clinics Combine Venue Tracing With COVID-19 Testing Expertise To Create First Ever “Travel
Bubble” Solution For Global Travel Industry Set To Lose $3.3 Trillion

\/ Nov 9, 2020: Loop Insights to Implement First-Ever Fully-Integrated "Venue Bubble" Complete with End-To-End Testing, Contact Tracing,
and Alert Notifications at NCAA College Basketball Tournament in Fort Mvers, Florida

\/ Feb 8, 2021: Loop Insights Signs Four-Year Venue Management Agreement with Big White Ski Resort

Launches newtech developments:

\/Aug 25, 2020: Loop Insights and KABN North America Partner tolaunch Al Driven Merchant and Consumer Rewards Programs,

Secured by Biometrics and Blockchain

\/ Oct 7,2020: Loop Insights Enters Into Agreement for Intellectual Property Acquisition of Global Location Data_ Intelligence

Company locally.io

\/ Nov 4, 2020: Loop Successfully Completes Your CBD Store 20 Location Pilotand Now Set to Rollout All 550 Retail Locations

\/Jan 13, 2021: Loop Insights Signs LOIl to Acquire Passcreator, a Leading Furopean Digital Wallet and Mobile Marketing Company

\/Jan 19, 2021: Loop Insights Integrates Bitcoin, Ethereal and Litecoin into Contactless Pavments Platform

www.loopinsights.ai | TSX-MTRX.v ©2021 Loop Insights, Inc.
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TERKERBEBPL2021FEHHHE

HNHRIFEEFH LTI
v 2020F9H16H: Looo Insights 5 NCAA DIV.1 SCHOOL--Rir st K=K G E i, BMEXHAERE A S 3178 BN LI & H %

v/ 20204E10H8H: Loop Insights ¥y ik Iy #7 45 fi 87 N CAA K 2 08 BR 28 "33 " [ 48 75 7 0 B R Bk 3k 28 5 i ok )7 2

v 20204108 19H: _Loop InsightsHIEmpower Clinics:¥ 3 138 i 5 3 T 25 485 IR 6 b 3 R R 45 &, oA 4 BR it 3 47 M Bl 5 2 A " e 3t 60
KRR, AT TR I AR 6 $3.3 11

v 20204611 H9H: _Loop Insights?f % Bk M6 /R #T R 26 4T (NCAA K 2 IS BREE bR 98 [ Soifi 7 oA Se A 42 i (0 " 37 Hh ik, JE 42 it
vy %o I 0 45 L 7 ik BR R RN S 4 0 A

v/ 20214E288H: Loop Insights5Big White Ski Resort 2531 JU 4E 37 (2 45 ¥ B il

BRI R:

v 202048 H25H: _Loop InsightsMIKABN North America £y {6 4 B A ISR 70 [0 B P RS 26 25 22 Rh i Rl bl 26 40 U0 s R [X B e 4 40k 22 4
PR

Vv 20204E10H7H : _Loop InsightsZ T W W U 4> BR A7 B R P8 B B2 2% Al local.io B &1 H P2 AL

v 2020%11H4H: _LoopW I M T Your CBD Store 204N £ (13 1, 3 75 # 4 i 1 T A5 5504 % 45 Hih

v 20214E1 13 - _Loop Insights 2 & & a5, W I W 40 o B0 # =7 £ 40 R B2 2] %= 48 4 Al Passcreator
Vv 20214618190 : Loop Insights¥ ELds M. Ethereal S35 4: M 4 FI4E 3 fih X & 4 F & o
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L ~
AN Ny owess oerac
| ",_\ [} | \
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S/

/ ‘\,\ CROWN ROYAL

MILLER GENUINE DRAFT (24-pack)

BACARDI

{ PAIF POy LD

HEY Y'ALL (12-pack)

NP pr————————

UDE VODKA SODA (6-pack)

oK 20K 40K 60K 80K 100K 120K 140K 160K

vs Last mo Zmos trend  Avg. Basket Size vs Last mo Zmos. trend  Awvg. Basket Size (Mkt)vs Last mo.3 mos. trend
-25% _— $61.16/basket —— -4% —_— $61.16/basket 4% —
- -29% - $38.02/basket  ew— 3% - $38.02/basket 3% -

-41% _— $41.75/basket — -6% - $41.75/basket -6% -

-

R G B

Increase Retailer/
Brand/Customer

Acquisitions
389 00 2 5 7 5
T

Penetrate
Global Market
Segments

TN EER T 3 4k

In addition to targeting individual retailers directly, we
leverage B2B partnerships that license and distribute
our product to their channels and customers (e.g.

Telus, IRG, AWS).Fx T HEE XN ANEER, HANTEF H
B2BAEXRZR, MAANTHIERE MK 7 (diTelus. IRG.
AWS) 5 B 43 85 AT 7= i o

We have architected an IoT product that seamlessly integrates
with every industry, including but not limited to: retail,
telecom, sports and entertainment, tourism, technology loT,

liquor and beverage, and cannabis. AT & ZEM | — NP B P~
i, SRMMTI LR, BFEEART: FE. BE. KEHM
GOk RUE S RFEE M L I SR ORE B A R K o

We leverage API* integrations with POS systems (e.g. Vend,
Shopify, Square) and partnerships with technology companies
(e.g. Summit, Kabn, bdGlobal) to efficiently expand and
implement our product. FATF HAPI* 5POS& 4 (WVend.,
Shopify. Square) HIZER, PLESHEARAA (MSummit, Kabn,
bdGlobal) HI&EXRFR, HRMY & A S FATH ™ i .

*AP| (Application Programming Interface N [ 4w f£ 4% 1)
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Share Metrics & Ownership: TSXV

BT AT B : TSXV

TSXV: MTRX
Share Price (CAD) &4 Chnuc)
Market Cap (CAD)T{E C(h0JG)

Shares Issued &Outstanding
&K AT ey
Warrants A g Bk

Options #iAL

52 Week Range (CAD)
52 8 kg X [H] Chp o)

$1.63
$145,299,303
91,383,209

22,883,521

6,080,250

0.05 -2.98

Major Shareholders K& %

Management Ownership
B E IR

Institutional & HNW s
BLAY A 5 1 A 3% B

34%

32%

As of: February 10th, 2021
#1F202142 H10H

Mar ‘20 Apr ‘20 May '20 Jun ‘20 Jul "20 Aug ‘20 Sep ‘20 Oct "20 Nov ‘20 Dec ‘20 Jan '21 Feb '21
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Share Metrics & Ownership: OTCQOB

BMFEEEN: OTCQOB
f

Share Price (CAD) & Chnuc) $1.27

Market Cap (CAD)Ti{H (hnJc) $123,279,044 '
Shares Issued &Outstanding 97,070,113 1

R AT AR

52 Week Range (CAD) 0.00 -2.34 05

52 A 4 #& X 18] Chn o)

As of: February 10th, 2021 # 1202142 H 10H 500K

var ‘20 Jun ‘20 Jul 20 Aug ‘20 Sep ‘20 Oct ‘20 Nov ‘20 Dec '20 Jan 21 Feb "21
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Gavin Lee

Rob Anson
CEO B PITE, COO0 HFizEE, LinkedIn.com/loopinsights

Loop Insights Loop Insights Twitter.com/loopinsights

778.689.6549 604.999.5553 Instagram.com/loopinsights
rob@loopinsights.ai gavin@loopinsights.ai Loopinsights.ai
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Media Gallery

(»)
Covid-19 = pgoa—
Contact Card

Venue Tracing -Covid-19
Contact Card

Y VH 18 - e B 1 AR

Intro to Loop Insihts

, 3 e il

An Intro to Loop Insights

by CEO RobAnson / B JiE
T B RobAnson/4iLoop
Insights

86820

And updates their wallet pass with %=
new offers based on their
shopping benhavior.

uﬂ

Completely Contactless
Engagement

TELEMS S

- Rockwell SFF
@ Automaltion

Automatian Fair®

Loop Insights at the
Rockwell Automation Fair /

Loop InsightsZ= N % w3 /K
ERyE AN

$20.00

| (R

Promotion
Redemption Delivery

) e 34

Enabling TwoNCAA
Tournaments IR BE
R NCAASH b5 5%

a]olo] ¢

H L]
Option 1:
Onboard new customers using
QR codes for a web or wallet pass
personalized engagement experience.

Onboarding
Video

AL

YOUR NEXT ¥ #0 ¥

7 .
DRINK IS ON US h ﬂ“ !
at the mountain pub e,

Walkthrough of Loop’s

Venue Management
Solution ¥ % Loop %
i PR R T S
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