... o “;- % "..
BEYOND TOBACCO™

ORIGINAL
20 i 20 20 e

ZERO TOBACCO & 26RD NICOTING L ZERO TOBACCO & 2€RO NicomiNg iz ZEROTOBACCO & 26RO NiCoTINE ik

TAAT Lifestyle & Wellness Ltd.

Investor Presentation - Q1 2021
— 2021 W

CSE: TAATA OTCQXTOBAFAFRANKFURT: 2TP2




DisclaimeB Forward Looking Statements

= |

ThisPresentatiorpntaingorwardookingstatementdhatrelateto the initiatives Forwardboking statementsare based on certain  Statemerfiledunderthe C o mp aSERAR®ofileat SEDAROmM
C o mp aurrgrexpectatiorendviewsof futureeventsaandshould  assumptionand analysesmadeby the Companyin light of the The C o mp a forydrdooking statementsare based on the
be readtogethewiththe moredetailednformatioandfinanciatiata experiencandperceptionf historicafrends currentconditionsnd reasonablecliefsexpectatiorandopinionsf managemerilthough
and statementsavailableon the C o mp a 8EDARyprofile at expectedfuture developmentand other factorsit believesare the Companyhas attemptedo identifyimportanfactorsthat could
SEDARom ThisPresentatiotioesnotcontairall of theinformation  appropriatandare subjecto risksanduncertaintie$n makinghe causeactuatesultgo diffemateriallfromthosecontaineth forware
youshouldconsidebeforgourchasingecuritiesf the Companyit is forwardookingstatementimcludedn thisPresentatiotheCompany  lookingtatementsheremaybe otherfactorghatcauseesultsotto
not intendedo be relieduponas adviceto investoror potential  hasmadevariousnateriahssumptionscludindputnotlimitedo (i) be as anticipatedgstimatedr intendedThereis no assuranc¢hat
investorsand doesnot takeinto accounthe investmenbbjectives,  obtainingr complyingiththenecessargegulatorgpprovalqii) that suchstatementwill proveto be accurateas actuaresultsandfuture
financiasituatioror needsof any particulainvestarln somecases, regulatoryequirementwill be maintainediii) generabusinesand eventsoulddiffermateriallfromthoseanticipatenh suchstatements
thesdorwardookingtatementsanbeidentifiethywordsorphrases  economiconditionsncludingheongoingmpacbf COVIRS (iv)the Accordinglyreadersshouldnot place unduerelianceon forware
suchasi mafyndi, @ kv tf e Jx @feacntt O ficel sptaift neadt, € GCoh dn,p aabiltydossuccessfullgxecuteits plansand intentions, lookingstatemenisWe do not undertakéo updateor reviseany
A p | fiai nnod, i € afe beddl,A perveaddil, ¢ tridnggdtivef includingvithrespecto therampup of commercialperationandthe forwardookingstatementgxcepas, andto the extentrequiredy,
thesetermsor othersimilaexpressionsitendedo identifyforware achievemermtf expectedevenues(v) the availabilitgf financingn applicablsecuritielmwsin Canada

lookingstatementsThe Companyhas basedtheseforwardooking  reasonablierms(vi)theC o mp aahiliytd attracandretairskilled
statement®n its currentexpectationand projectiongaboutfuture staff (vii)marketompetitioiiviii)theproductandtechnologgffered
eventsand financiatrendsthat it believeamightaffectits financial by the C o mp acompétisorsand (ix) thatthe C o mp acarserdt s
conditiormesultof operationdyusinesstrategyandfinanciaheeds goodrelationshipsithits suppliersserviceproviderandotherthird The securitie®f the Companyavenot beenregisteredinderthe
These forwardooking statementsinclude, among other things, partieswill be maintainedilthouglwe believethatthe assumptions  United States Securities Act of 1933 as amended
statementgelatingta. the C o mp aexpeétationsegardingits underlyinghesestatementare reasonablehey may proveto be (the"US.SecuritiesAgt or any statesecuritiesawsand maynotbe
revenuegxpenseandoperationgsheC o mp amenptidrndability incorrectandwe cannotassurghatactualresultswill be consistent  offeredor sold withinthe UnitedStatesor to U.S. Personsunless
to growthebusinesandits operationsncludings abilityto complete  withtheseforwardookingstatementsGivertheserisks,uncertainties  registeredndetthe U.S. Securitiedctandapplicablstatesecurities
researchtand developmergctivitiesfutureproductoll outsin new andassumptiongyospectivpurchasersftheC o mp asecyriies  |awsoranexemptioffomsuctregistratiois available
marketsexpectatiomggardingroductioandsalesexpectationgith shouldhotplaceunduerelianceon theseforwardookingstatements

respecto futureproductionostsandcapacityexpectationggarding  Whetherctualresults performancer achievementisill conformnto

our growthrates and growthplansand strategiesthe Co mp a n ythe& o mp aerpgcfasorendpredictions subjecto a numbenf

expectedousinessobjectivedor the next twelvemonths and the knowrandunknownisks uncertaintieassumptiorendotheffactors,

C o mp axpgctatonsithrespectointernationdievelopmenssd includinghoselistedunderii R iFsakc tirothe € 0 mp almsting s
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https://www.youtube.com/watch?v=7_S8srmxJtk
https://www.youtube.com/watch?v=7_S8srmxJtk

TAAT At A Glance / TAAT ' " B
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SCALABLE PRODUCTION PLATFORM

INNOVATIVE / PATENTED PROBUCKF #~

ABeyond TobaccoE base mas
closely mimic the tobacco smoking experience /
Beyond TobaccoE b

r 3 A

-

ACHrgntly, expandipgito appyoximately 25,000
square foot facility in Las Vegas |t ¥

25,000 A

MANAGED ROLLOUW ¥

AlLaunched in Ohio in mid-December 2020 in first
phase of rollout/ 2020 12 T b" b 3

FAVOURABLE CONSUMER DYNANMACS

AMassive addressable worldwide tobacco market

approaching US$1 trillion per year n W b A
; 1 . "HA STRONG MANAGEMENT TEAM
ETHICAL MARKETING % ASubstantial experience in cigarette industry and
capital markets % 3

ANicotine-free products capitalizing on cost-
effective digital strategies ~ + ¢~ #

WINWIN ECONOMICS

ATAAT provides distributors and retailers with
superior returns vs. tobacco-based cigarettes
b { © TAATY L
¥ A

Y
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Beyond

H L

L8| Nearly identical product and packaging
my| format, enhanced smoke volumes M
‘ ’ - " A

f, Audible ficracklingo so

——=o. _when ignited to mimic tobacco

@/ S0

:_,l,} Whil e burning, TAAT Beyo
. emits a pleasing scent - TAAT Beyond

TobaceoED._ A

Patent-pending base material refinement
process imparts realistic tobacco taste
. 3 v A

Satisfi-msmolihhovodexper.i
habitso such as ff [od Ok
0 b3
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BEYOND TOBACCO™

TobacgoBeFoxmar iTomae c o

Engineered to closely replicate each and every sensory element of smoking a tobacco cigarette
) W e ‘H A

Innovative
Patent Pending
Process

F#

obaccokE

Base hemp material goes
through a 14-step proprietary
process to taste and smell like

tobacco, including a patent-
pending refinement technique
W 3 E -
and ﬁéno tor 14 F
F#

as hes. °
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Beyond TobacgoBeFomdar iTobhae co E

TAATOS u muaktycigarettds regrésent a disruptive, attractive alternative
to tobacco cigarettes and other smoking prodUu@#r 0
kS Qao e wn Iy

e? [T W a y4 2 A
A Innovative lemp-based alternative to tobacco cigarettgs Y o

L']
A Lower price point than tobacco cigarettes Y

A ~40% cheaper than a pack of the leading cigarette brand in OASRfirst market =~ E

b" b (TAAT We ) @ B 40%
Al RRNBaasSa KAIK 0O02ai0 2F avyz2i1Ay3a yR O2ysadzy$S
I.']
A TAAT products contain no nicotine, a highly addictive substamaaf b
1 G
A Portfolio of trademarks in more than 50 countries50 @
A 2018 Farm Bill legalized hemp at the federal level in United St&@38 "3
a 3 W, . A
A Leveraging the marketing succes$8efyond Meatt the consumer levéHNgz
Beyond Meat wW
A Three classic tobacco cigarette flavours: Original, Smooth and M&nthol 7
o A a

e e TE
N

[2YTAAT.COM
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TAATGs Cigarettes Target Clurre

SON | MEKINGL

MASSIVE ADDRESSABLE GLOBAL CIGARETTE MARKHERT

USD$925 Billion Tobacco MavKetldwide U.S. $75 Billion Market Holds only 3% of S
4y 9250 "H $750 , 3%

‘

) One pack per day per cigarette retailer W’
" =~$1.5 to $2 million of daily revenue $150  $200

Converting 200,000 smokers (half of 1% market share

[ 20 ~ 1% M WA E
$2.

= ~$200 million of annual revenue
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Data Supports Our Target Market ' L

CIGARETTE MARKET DYNAMICS - -
E-cigarette growth modest among
Budget brapds are gaining share of market current smokers
M T b
CDC Cigarette Incidence by Income A 80% of nicotine sales in convenience stores is
. ' 270 4 o
Cigarette Market Share Galn/(Loss) in BPS LT © b - ANCEREIGIET RS el 't 6
100 M v’ 21.4% A Over 60% of e-cigarette users are not current
smokers 60% b 0
80 20.0% A
o0 15.7% E-Cigarette Users by Cigarette Smoker Type
40 15.0% 7 No
20 1.4% Never
0 10.0% Smokers c
-20 -30 _40 -308 40 7.1% [ b urrent
-50[-50 -50
40 - 70 . o 23.6% Smokers
.60 -10 -30 -50 -30 -10 ' ¥
220 -10 36.9%
.80 -10 -1
0.0%
-100 Less $35,000 -$75,000 -$100,000
3Q17 4Q17 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 than  $74,999 $99,999 or More
$35,000
M Premium Branded Discount ™ Deep Discount
n m2017 =2018 =2019
Former
Smokers
39.5%
9
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Manufacturing and Distribution Platfdem — No

PRII\/lARY I\/IANUFACTUFBNG L SECONDARY MANUFACTURIN®

TAATO6s production f—eéeéag'ﬂg yadigss cpngyact man}ﬁfac'ivr@%ea/@rage existing tobacco sales clEiNeels

converts hemp biomass into TAAT flavo eegkﬁgénga%t%%g;e“es d

smoking materidiAAT \4 o 1 7 Y TAAT v A State-specific and region-specific distributors
ao 3 - Y TAAT '{ B E \/ No
Ship product pallets directly to wholesalers A No need to hire excess sales team members,
v U accountants, etc.b £ o

A Currently expanding to ~25,000 square feet . ~ « A
s R 295 000 \ Highly scalable aw A

A Focus on brand- bundlng and other proprietary activities in-house while outsourcing secondary

manufacturingf 6 p T F “ “wov A
A Cost-effective strategy that supports growth and developing best practices 1
T 0 o8 10
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CROSSMARK PartnershiitROSSMARK , bpe ” ‘ t ‘

TAAT Qroducts represented by CROSSMARK, NG v er agi ng CROSSMARKG® s
TAAT CROSSMARK, Inc. product reach

A Large Texas-based sales agency holds relationships # CROSSMARK z
with more than 100,000 convenience stores, regional and
national chains, wholesalers and distributors W

9 E b 100,000 B;t a M f ®
n a o Ne G . b A EA\H

A Supports in-store acceptance, merchandlzmg and
re- orderlng of TAAT pFOdUCtS F’) 1 a FLEXIBLE & CLIENT-FOCUSED DEDICATED CHANNEL
a COLLABORATIVE BUSINESS UMITS HEADQUARTER
TAAT RESOURCE PLANS SELLING TEAMS
A Extensive promotlonal trade marketing and analytics
support a No A

Qo

PROVEN CUSTOMIZED RETAIL UNIQUE BUSINESS
INTEGRATIOM PLANS MERCHAMDISING INSIGHT TOOLS &
SUPPORT INTEGRATED ANALYTICS

END-TO-END PLANNING CLIENT-BASED STATE OF THE ART
PROCESSES P&L'S ORDER-TO-CASH OPERATIONS
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Marrying Sales and Production Through a Curated, Managed and Staged Rollo

7sa a Ne ;

Ohio and its five
surrounding states
have a total population
of greater than 47
milionb " b T i
] @ .0
4700

poag T

Products launched in Ohio in first phase
Qe 4

of broader rollout b b
G W
A Products are already in ~150 stores in Ohio, with

~60% of stores that have had the product for at

least four weeks making follow-up orders to date

v b" b 150 T

60% RS T
A

Utilizing knowledge froracemmerce to

support rollout strategs -
A
A Prioritizing states with strong early adoption based
on online sales T
A

12

BEYOND TOBACCO™




E-Commerce Strategy -

TAAT cigarettes on sale through website as of February 17200212 17 ~ TAAT
A More than C$150,000 of sales in first few days |- 15 v "HA

A Nearly 6,000 new users visited online store in first 48 hours, generating 36,830 page views / 48 o 6,000
© ¥ 36,830@ A
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