Prepared for: / FT:

EINAI 500
=R SNSHFhE

VDKA.p

Spartan Acquisition Corp & Forbidden Spirits Distilling Co.




FORWARD-LOOKING STATEMENTS
i B 1 [ i

This presentation contains certain statements or disclosures that may constitute
forward looking information under applicable securities laws with respect to the
Company, including, but not limited to statements or information concerning: the
successful development of the Company, the number of investors, users and issuers that
will utilize the Company, the valuation, as well as any other statements that may
predict, forecast, indicate or imply future plans, intentions, levels of activity, results,
performance or achievements, and involve known and unknown risks, uncertainties and
other factors which may cause the actual plans, intentions, activities, results,
performance or achievements of the Company to be materially different from any future
plans, intentions, activities, results, performance or achievements expressed or implied
by such forward-looking information.

There can be no assurance that forward-looking information will prove to be accurate,
as actual results and future events could differ materially from those anticipated in such
statements. Accordingly, readers should not place undue reliance on forward-looking
information.



ABOUT US / A =AY

Handcrafted spirits from the finest BC apples, one batch at a
time. Their purity is unsurpassed, offering a taste of the
sublime. / F LR 48 S A RS0 1T T E R 200, Bk —
fite EATMAEEZEIC AT AL, RIEE

Headquartered in Kelowna, BC, Forbidden Spirits Distilling Co.
was created with a mission to turn apples into spirits and
create a portfolio of ultra-premium, award-winning brands. /
Forbidden Spirits Distilling Co. L 847 T B idp 48 J& & gl s

O F A RS R BR A, FTIE — N &S Bk
A S .

Our brand new 5,500 square foot state of the art distillery

and tasting room is situated on a quiet road 15 minutes from
downtown Kelowna. / AT T4 H71)5500-F 77 9 R 1] — il

J Rt T R AT H L 15 70 B AR AR ) L R R L
We are a destination and an experience offering great
tastings, a 75-seat patio, and beautiful Garden of Eden picnic
area which holds up to 150 guests. / FA 152 —/> H i,
e ML, RERERMINES), FI5 M EMRIES
jﬁﬁ%m‘ﬁg@@gﬁ;%g’ mﬁémlso%g}\o CONFIDENTIAL & PROPRIETARY
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OUR STORY / FATH) # 2

It all started with a little apple orchardin ‘
Kelowna, BC / IX — V&R 4G T L 1F 4 BRI AN T Y
— AR

Blair, his wife Kelly, and their family had moved to
the Okanagan and purchased a 20-acre apple
orchard. But what to do with all the apples?/
Blair . fthI3EFKelly FAh AT THI K AR 2] T
Okanagan, FEIEC 7 —/205em B R . H
LUEE PSS SRR S

At the time, other orchardists were ripping out

their apple trees and planting grapes. /24, H
Al SR ] 3= IEAE SR AR T3P SR, P %

The idea for Forbidden Spirits Distilling Co. was
born. / Forbidden Spirits Distilling Co. [t A872:
BEHEAE

/f



MISSION / 15 Ay

To build a portfolio of global spirit and refreshment brands using an asset-
light strategy. / KF 7277770005, F1i& BRSO 70/4 2 7

Forbidden Spirits was founded to pioneer a unique and innovative approachto
establishing and growing new brand(s) in the burgeoning spirit and refreshment
industry; while at the same time be positioned to take advantage of strategic
acquisitions as they arise. / Forbidden Spirits ) H #5 /& 3% 2 & 1Y) Z L0 AR
BT AR SL N R BT R, DUBRE NG ) 7 A T T4, [, £

AL B AT R I AT e o



OPPORTUNITY / Ml <=
The vast majority of distilleries operate with excess capacity.
REHERW) =Rl

Our innovative & new model empowers local distilleries around the world to maximize their earnings

potential. / FATHY G AR AR A 725 HL A 2430037 RENS 5 R PR I FE L B A )

*653MM
600k Spirit/yr /BF 2
Vodka sales *— S6OOM M EkER=R
per day (BC) / 500k \
R AR Vodka sales Vodka/yr /TR
%%ﬁ (ﬁi%%) per day(AB)/) *%F?Jﬂ%%%%ﬁ ‘ﬁ'
FARKE ey 4 $125BB
CB/RA ) £0Bb
- | Spirits/yr /&EAEZ
WA R
| e . @
219MM 52MM *209MM Vodka sales
Vodka/yr /B4R Gin/yr /&F54E Spirit Cooler/yr per day (ON) /4
RN B R P11 B 0 %Wi;fg%ﬁ%%ﬁ
CIN 2D,

*Sales figures come from BCLDB’s Annual Report, LMR (Wholesale), Statista, and Capital Daily. / £ £ (7 # E/BCLDB/JH#1K. MR (#%). Statista flCapital Daily.



https://www.lcbo.com/content/dam/lcbo/corporate-pages/about/pdf/LCBO-ANNUAL-REPORT-2019-20.pdf
http://www.bcldb.com/files/Liquor_Market_Review_F21_22_Q1_June_2021.pdf
https://www.statista.com/statistics/861372/provincial-vodka-dollar-sales-canada/
https://www.capitaldaily.ca/news/pandemic-alcohol-bc-liquor-distribution-branch-wine-cooler-beer-spirits
https://www.lcbo.com/content/dam/lcbo/corporate-pages/about/pdf/LCBO-ANNUAL-REPORT-2019-20.pdf
http://www.bcldb.com/files/Liquor_Market_Review_F21_22_Q1_June_2021.pdf
https://www.statista.com/statistics/861372/provincial-vodka-dollar-sales-canada/
https://www.capitaldaily.ca/news/pandemic-alcohol-bc-liquor-distribution-branch-wine-cooler-beer-spirits
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SOLUTION / ik J7 %

An asset-light approach to growth. /

v Outsource and license where appropriate the
production of our global brands to small craft
distillerslocated in Canada and the USA. / K34 THYI
TR R A 7 A EL AL S I AN S8 [ i) /N A
F TR R

v Outsource and license the marketing, promotion and
sale of our global brands to local liquor agencies. /
FATRI RS S8 FE S TR/
BLZE 2 H I A R

v Bereadyandableto take advantage of strategic

acquisition opportunities / £ FF BE W8 F1] FH 5% W& US4

Pl

Private Manufacturing Agreements have been
signed with craft distilleries in Ontario to produce
our REBEL Vodka for export to Romania./ 5% K
AR T LR 2T T ARANAE G A
FATHIREBELIRRFIN, M2 25 il

Private Liquor Agency Agreements have also been
signed to market, promote, sell Rebel Vodka in BC.
[ 25T T RANIERACE B, 7 A R
). B EERebelfRAF NS

International Sales Contracts have also been
signed in Romania and China. / 7E %' & J& V.l F
[ 25T 1 [ bR S . ®

The craft distilling and bottling and canning
industry is fragmented and ready for
consolidation./ T T8N BEAIBERE TV 24y
B, HERHITES.



PRODUCTS / 2 /i

CURRENT BRANDS/ 4 i /& [ 5= &

REBEL Forbidden Adam’s Eve’s
Vodka / 4 Sl?”lts Vodka/ |,  k Apﬂe Brandy / Orlg\ma!‘Gm/
USEYL == FEFA T

BRANDS IN-DEVELOPMENT /IE £ JF & & B 5= &

REBEL £ £=5Ekve’s Gin & Wallace Hill Forbidden
& Soda / 74T “ @"" Tonic/ &% 7] Whiskey / B Fire
7K W X EH =

TAN



WHY NOW? / N1k $

25% tariff advantage over US
competitors due to favorable EU and
China trade agreements./ T Fl|
YRR A T [(E 1 5 bhE ,  EE SR 5

F 061 F- 25% I KB F

We have signed Purchase
Agreements with Carrefourin
Romania and Kunming department
storesin China./ il 5% 4
JE L. HI R SRARAN o [ 1 BB A 1R
2 R

H%

HIT BT AL 2

“d

30% FX advantage over US
competitors due to a weaker
Canadian dollar./ B Tt EYY,
bt 3 [ 55 4+ 0 T4 30% ) SMLAL

.

We have signed sales,
manufacturing and agency
agreements in BC, Romania and
China./ N &ERIFE. B'Y
JEW AN ELRE T HE. HlEM
ARE P

The craft distilling, bottling and canningindustry in Canada and the USA is fragmented and ready for

consolidation. / &= KA 3 E (1) T 2%

BIMANR AT e ), AT A .

*The tariffs and foreign exchange rates are based on the value of currencies and therefore may fluctuate. / FEFL AN I FEFE T LL T HIOME, AU A GEH P HE 5T




DEMOGRAPHICS / A O

40%

TARGET /

19-34

35-54

55+

g

HOUSEHOLD / X jE

75,000 60% &,

Avg. MHH Income/  Married / E.15
SEEIMHHUIN

INTERESTS / Y

v Healthy / f#FE v Travel / JRAT

v Urban/ #(Tii vSports/ A H
v Music/ & % v Fashion / B[]




COMPETITION / 324 %f F M

LOCALLY MADE / ¥4
Hh 1] B X X X X v
HAND CRAFTED / F % X X )4 v
T H4E
TIMES DISTILLED /
B K 3X 6 X 5 X 5 X 25 X
GLUTEN FREE / &
% 1 v v v X v
N N P e o e .'
MADE FROM / &} Corn/ kK Corn/ koK Grapes/ il %] Wheat / /N5Z Apples / >R
PRICE / #H #% $23 $35 $48 $49 $45



BUSINESS MODEL / 7 Ml A =

e Qur products are sold direct to consumer via our e-commerce
platform and brick-and-mortar Tasting Room and Spirit Lounge
located in Kelowna, BC. / AT i il it FAT T FEL 1 73 551 5 Az
T BLARR 48 VA G TIT IR SR e VI = R VPG JER L T M) Y PR A

* We also sell our products via restaurants across British Columbia and
in both private and government liquor stores. / $4/ 1308 i BL R4 %%
Hin R DL KR S AU I 2 Ry D 85 8 AT TR 7 i o

* Rebel Vodka is our top selling spirit. Also extremely popular is our
Eve’s Original Gin, an outstanding craft spirit in its own right which
also appeals to the recent upward market demand for gin as a spirit. /
Rebe AR EIN 2 FAT TS M 88 I o [RIAE I3 52 000 (1Y) 2 3 AT 11 Eve
AP, EAGHE—MH AN T2ZW, Bk 7 &k mins
AT R BT




UNIT ECONOMICS / AL A 55 34 a5

REVENUE PROJECTIONS /& it Tl PROFITABILITY / F|iE &
30000 $10 High margins thanks to global & regional expansion
25000
20000 22 + outsourced manufacturing, marketing and sales
15000 = . . . e L e e e
10000 >4 ERAX S K +0E . S A A AR SR m A R
5000 $2

0 I $0

2021 2022 2023
(o) (o)

Year / & 2021 2022 2023 5 O /0 2 5 /0

. i 5
%’i%%?;ge Rl 845 $50 $55
Eg,ﬁggg;“edsé"es/ﬁ $1.2M $4.1M $8.5M Gross Profit Margin Net Income Margin

Projects Cases Sold/ %%UYI}JK {%$UYI£]$

A4 S (FE) 4,600 15,300 28,400




GO-TO-MARKET PLAN
& T L2 .
Y,
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/ &K
7,680
cases / 8
ROMANIA / & I Jg P
Carrefour 700 store initial
PO of four 40 foot

containers, with a two
container re-order. / X
SRAE700)E 15 XA 4AA
409 RUEESEAE, FTIH
eSS

3,000

cases / ff e CHINA /

H

CHINA / 1 [H

640 One 20 foot container
cases / of 10 pallets with 640
cases per pallet.

BC, AB, AND ONTARIO / BL3#45 .
BT /RABIEE . ZREEE
On and off premise direct sales of

REBEL and Eve’s Vodka and Gin

through Liquor Agents. / i i {75 254K j/illg\/zxoyjc;%f/ﬁﬁ
B2 1 I E B (R EBELAY %ﬁs'wﬁ
EvefREFINFIFLFA T8



ROADMAP / B £;

UP TO 2018 /
20184F K Z HIf

Completed
construction of new
5,500 SF distillery
and tasting room /
SEHKS5,500°F 7 LR
FR BTV ) i
jzi87'4

Installed custom
made 1,000-litre 24-
plate copper still and
stainless steel
fermentation tanks.
[ 23T I
1,000} 2445 i 7% 1
TREFIANASS A TRERE -

Raised $2.8M in
Friends & Family
round. / MBI &
AT 51 $280 77

2019

Launched new
flagship 25-times
distilled ultra
premium REBEL
Vodka and 50-times
distilled Forbidden
Spirits Vodka / fE
AL i 254%
ZETR AL BT REBEL
ﬁ%Mﬂw%mm
HJForbidden Spiritsfk
5

Launched Adam’s
Apple Brandy in
December / 12 H

HAdam3E L 522 #h

Raised $1.2M in

Angel round / KAff%

HHES12075

S

2020

Launched Eve’s Original Gin in summer of

2020 / 20204 & Z=4fE H Eve th A+

Signed Sales Agency Agreement for all of
British Columbia / %% T B8 &35 1)
BRI PMY

Signed Sales Agency Agreement for
Romania and Purchase Agreements with
China / %2 %F T B WA A AN S
B B 25T R

Launched Forbidden Fire Cinnamon
Brandy / # i Forbidden Fire Cinnamon
H =4

Completed Amalgamation Agreement
with Spartan Acquisition Corp. to list on
the TSX Venture Exchange (Symbol

VDKA.P) / 5% 5 Spartan Acquisition Corp.

PIE IR, EZARZUETRAC 5 ek
M b (I 22 ARG VDKA.P)

2021

Signed Sales Agency
Agreements with firms
in Alberta,
Saskatchewan, and
Ontario, Canada / 5/
ZERMRIAEER . 55
AT IR A A 22 K 4 )
AT BE T HERED
W

Signed Manufacturing
Agreements for Ontario,
Canada /2538 T IN&E K
YN EN P earsig

Concurrent with this
Amalgamation closed
$3.6M Unit Offering as a
Non-Brokered Private

Placement / 51t&JF
[FIf AT I 2 DLAE & 4
ANALSE 7 K EGER 1 $360
T3 WE s s AT

FUTURE / Rk

Sign new manufacturing and sales agreements and
expand brands into Alberta, Ontario, and California /
SEEHR A E A G G R SR R R
RIAEEE . BRIBEMIMFAEEEM .

Expand brand sales through Carrefour into France,
Germany and the UK / 18 8 IR AR o = o 4 5
wmEEEE. EEMEE

Launch Ready to Drink REBEL Vodka & Soda and Eve’s
Gin & Tonic for sales in Canada and European Union./
i H B B REBELAR BRI AN 25 4T 7K B K Eve 4z 3 1174
R, FEINEE KRR B A B

Expand sales into Romania and China / K41 £ i H
P REFGRIEMFE

Consider other strategic venues for expansion and
brand building / 2% F&7E HAth B Hb fO#EAT 55K A
JR R

Complete additional equity and debt ﬁnancing where

appropriate / W1 5 A ) BRI {57 25 i



s TR ¥ | SALES & MARKETING
N e R OVERVIEW / & Al

e We are passionate about creatinga community
of spirits enthusiasts. This aspect of community
building, via tastings at Farmer’s Markets, live
concert series, and other events allows us to
engage directly with the Forbidden Spirits
audience. / TATHE TG — N EDEZ 115
PIFEX . XTI AL i, A A T
Il IS R = RPN HAR TS,
%ﬁiﬂ‘] e 1% B 4 5 Forbidden Spirits ) 5% Ak 122

We're currently working with a PR company and
digital marketing agency and are ready to
expand our online brand presence in the coming
year./ ATH Al IEAE 5 — K AR A AN TE
I E1E, FAERAEREY RIANTHIMN 45
a7 o

The Forbidden Spirits brand represents quality

craftsmanship and a commitment to excellence
in the spirits industry. / Forbidden Spirits i #4¢
T R B 2R FRAT M SRR AT

CONFIDENTIAL & PROPRIETARY



FINANCIALS / W45 %1%

$9

S7
$6
S5
S4
S3
$2
s1
S0

§2.5

$2.0

S1.5

$1.0

$0.5

$0.0
(50.5)
I ($1.0)

2021E 2022E 2023E

I Revenue Gross Profit Net Income

Millions

&

® Revenue /&Y
COGs / A ™ il F LA
Gross Profit/ EFi
Expenses/ 3¢
Net Income / I

Current assets / Vsl & r=
PP&E / [ & % =

Total Assets/ &L &7

Current liabilities / i 31 1

15t
Non-current/ AER 8l 1 {5

Total Liabilities / = 71 fit

Equity / I 7R A a8

$1,247,500

($634,500)
$428,900

($818,600)

($384,700)

$3,600,000
$2,918,000

$6,518,000
$800,000

$350,000
$1,150,000

$5,368,000

$4,136,000

($2,068,000)

$2,068,000

($1,034,000)

$1,034,000

$3,400,000
$2,950,000

$6,350,000
$1,200,000

$150,000
$1,350,000

$5,000,000

$8,526,000
($4,263,000)
$4,236,000
($2,131,500)

$2,131,500

$3,200,000
$3,150,000

$6,350,000
$1,500,000

$350,000
$1,850,000

$4,500,000



® Brand Building 25%
B Sales & Marketing (Canada) 10%
= Sales & Marketing (EU) 10%
Sales & Marketing (China) 10%
= Product Extension 10%
m Expanded Manufacturing, Sales Agency & Acquisitions 30%




OFFERING / KAT

ISSUER/ KT K

Forbidden Distillery Inc.

UNITS OFFERED/ K 1T B 41

12M units / £1%1200 /)
15M units / 54151500 /7

Free trading subscription receipts consisting of
one common share at $S0.30 per share and one-
half 24 month purchase warrant exercisable at
$0.50 per share. / H HH5Z 5 A G i o 454
[ $0. 301 — e Hr i Born w240 H A 428
$0.504T AL H A A BIE o

LISTING / TICKER / AMOUNT/ &%

B /RS AR _ B
VDKA.P $3,600,000 CDN / 5¢1%360 /5 17T

$7,500,000 CDN / £ =750 /i ot

USE OF PROCEEDS/ Bl ¥ H &

> Brand building & Product extensions / /i 8 4 15 Fll P2 i 3

> Expanded manufacturing & sales agency contracts / £ Jn4: =
AEH RS [
Sales and marketing support which may include the acquisition

of other business or product lines / 448 f1'& 44 X, 1L
FE SO FeAth b 2585 7= i 2%

CONFIDENTIAL & PROPRIETARY



TEAM / [ZBA

FOUNDERS & MANAGEMENT / f1)45 A\ F14& B H BA

Blair Wilson, President and CEQ / =L e 1 55 A7

Kelly Wilson, Corp. Secretary and Executive Vice President / 2~ &) Fh 13
ANFHAT Bl 3

Suzanne Jones, VP Operations / 12 & fl 203
Terese Gieselman, Chief Financial Officer / 1 Ji5 1 251

Cara Wilson Lang, VP of Brand Development / i % /2 Ji Bl

Alastair Richards, Master Distiller, R&D / [ )i, #F %

BOARD OF DIRECTORS / EH &

Blair Wilson
Eugene Hodgson
Maya Kanigan
Kristi Miller

Terese Gieselman




INVESTMENT
HIGHLIGHTS / #X % = 15

AR

A proven product. Rebel Vodkais poised to become
the premium craft vodka on the market/ — /N1t

BALRIF o Rebel RS IIRE N T4 L AL o
FLARKFI

A fully operational distillery with aline of premium
craft spirits. / — N E ), HE— RS
(s EERRTP

Friends & family have already raised $5.5 MM / 3% - S
W e %54 1 $55000 ' . =1

Any future funds will scale the business and product
line. / ALART R K B B B4 F 347 Rk 55707 il
LRI R

Strong managementteam focused on the future /

5 KR BRI B Ly T AR

We’re committedto creating the finest spirits from

the highest quality local produce. / FA 18 /1T H - ’ ,“
LB 1Rt S A7 i B3 B DAL ) R a4 & CONFIDENTIAL& PROPRIETARY.

B—— .



Thank you for your interest. / i i 18 B 5 1E
We hope you’ll consider joining us on this journey of growth and expansion.

A7y BRI 525 FE AN FRATTIZ A A AN 5K A A -

For more information contact Blair Wilson: / 4X | i 5E 215 8., 15Ek Z&Blair Wilson:

blair@forbiddenspirits.ca




	VDKA.p
	FORWARD-LOOKING STATEMENTS�前瞻性陈述
	ABOUT US / 公司介绍
	OUR STORY / 我们的故事
	MISSION / 使命
	OPPORTUNITY / 机会
	SOLUTION / 解决方案
	PRODUCTS / 产品
	WHY NOW? / 为何选择当前的时机？
	TARGET / 目标
	COMPETITION / 竞争对手
	BUSINESS MODEL / 商业模式
	UNIT ECONOMICS / 单位经济效益
	GO-TO-MARKET PLAN �走向市场机会
	ROADMAP / 路线图
	SALES & MARKETING OVERVIEW / 销售和营销概述
	FINANCIALS / 财务数据
	USE OF FUNDS / 资金用途
	Slide Number 19
	TEAM / 团队
	INVESTMENT HIGHLIGHTS / 投资亮点
	THANK YOU / 谢谢

