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Forward Looking Statements / Fij i 4 4 ik

This presentation and the statements of representatives and partners of Marpai, Inc. (the “Company”) related thereto contain or may contain
forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995 and other U.S. Federal securities
laws, as amended. Statements that are not statements of historical fact may be deemed to be forward-looking statements. For example, the
Company is using forward-looking statements in this presentation when it discusses the benefits to be derived from the Company’s
products, the preliminary guidance for the Company’s estimated revenues for the second quarter of 2022 and the Company’s trends, market
penetration and growth in the future. Without limiting the generality of the foregoing, words such as "plan," "project," "potential," "seek,"
"may," "will," "expect," "believe," "anticipate," "intend," "could," "estimate" or "continue" are intended to identify forward-looking statements.
Forward-looking statements are based on management’s current expectations, estimates, projections, and assumptions about future
events, and are subject to several factors and uncertainties that could cause actual results to differ materially from those described in the
forward-looking statements. These statements are not guarantees of future performance and involve certain risks, uncertainties, and
assumptions about the Company, which are difficult to predict, including projections of the Company’s future financial results, its anticipated
growth strategies, and anticipated trends in its business and in the market generally. Readers are cautioned not to place undue reliance on
these forward-looking statements, which reflect the Company’s current expectations and speak only as of the date of this presentation.
Actual results may differ materially from the Company’s current expectations depending upon a number of factors. These factors include,
among others, adverse changes in general economic and market conditions, competitive factors including but not limited to pricing
pressures and new product introductions, uncertainty of customer acceptance of new product offerings and market changes, risks
associated with managing the growth of the business. Additional factors that could cause or contribute to differences between the
Company's actual results and forward-looking statements include, but are not limited to, those risks discussed in the Company's filings with
the U.S. Securities and Exchange Commission (the “SEC”), including, but not limited to, the risks detailed in the Company’s Annual Report
on Form 10-K for the fiscal year ended December 31, 2021, and any subsequent filings with the SEC. Readers are cautioned that actual
results (including, without limitation, the timing for and results of the Company's plans as described herein) may differ significantly from
those set forth in the forward-looking statements. The Company undertakes no obligation to publicly update any forward-looking statements,
whether as a result of new information, future events or otherwise, except as required by applicable law.



BUILDING THE
HEALTH PLAN
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We use advanced Al, predictive
analytics and SMART automation with
the goal to reduce costs for
employers while increasing health
outcomes for their employees in the
expanding health plan market. / 3&A']
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EMPLOYER HEALTH PLANS
COVER 165 MILLION AMERICANS / & #i1.65 ¥3€
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Skyrocketing costs reduce plan affordability and quality / & Bl_E T i) s f&
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Spending by self-insured health plans is one-third of
total healthcare in America / H fREJ7 112 H 53
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0 % of employers offering self-insured health plans which requires a TPA
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$ZZB Total addressable market for TPA fees from self-insured
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Sources:
1 McLellan Consulting Services

MARPAI 2 Kaiser Family Foundation 2020 report, NAICS .
- 3 Company analysis based on estimated $44 PEPM x 39M employee lives (McLellan Consulting Services)



WE ARE MAKING THE COMPANY
HEALTH PLAN BETTER / &fJIEFE
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. EIiminating costly errors and inefficiencies in claims / JHFx
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EXCLUSIVE AI-DRIVEN PRODUCTS / A
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Driving Member Health Up & Health Plans Costs Down / #3457 {8 B /K 7
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FutureSight Advantage / FutureSight{t %
Predict and prevent costly claims, mitigate developing conditions / Tl A1 Ty &
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Guide members to high quality, fair cost providers / 51 §:< G FLF . 27 H
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Filling Gaps in Care / AP E A HKNZE H

Nudge members on annual exams, screenings, vaccinations / 5| 5 < T HFE K
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SMART Claims Processing / SMART &b
Reduce costly inefficiencies, errors, fraud, waste, abuse / /b B 5 FIRACR .
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SMART App / SMARTM. R
Makes good health easy with just a click / R fiti— T, BIAJE#A B I EkE
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TECH BRINGS REVOLUTIONIZING ALTERNATIVE / Bl sk
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Old World Payers: Established / [HHER B4 E: ©F

New World Payers: Tech-First / it A f1#%: HARAEE
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BUCA'’s (Blue Cross Blue Shield,

UnitedHealth, Cigna, Aetna)
Pay A Lot $$$ / S TR 24k év w U"M M A R PA l
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 Lower Costs / AT
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Third Party Administrator / =7 #8A . Automate & Simplify Processes / H 3 {t.fl i {b I FE 7
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CASE STUDY:
SAVINGS OF SELF-INSURED VS. FULLY INSURED PLANS/ S5
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American businesses are rapidly adopting self-insured plans for their flexibility and savings / HH T H
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Washington D.C.- based Print Shop / £&8845i4% X ¥ B il fE //
32% SAVINGS Per Employee Per Month (PEPM)
by changing to Marpai’s self-insured plan/ 2 Marpaif]
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\ S SMarpai& 215k

* In November 2018, the Client with 282 employees moved
to Marpai /2018111, —AriliH2824 i TH% P i
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» Client has 35+ years operating history and wanted
flexibility and savings / % " H354E L A E ik, 8
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Note: / £47E:
MA R PA I 1 $769 PEPM was United Healthcare’s renewal rate offer in for plan year 2018 to 2019; $524 PEPM was the client’s total cost of healthcare in year 1 with Marpai / $769 PEPM/ZI: 5127 7E20184:20191+ | 8
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INVESTMENT OPPORTUNITY / 8% #H.&

High Revenue Growth / | Highly Differentiated / 15

High Margin / & FjE b \ \
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Tech-driven cost reduction Superior product offering Predict, Prevent and Protect / il
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FINANCIALS AND KEY STATS /

3/31/2022 Cash Balance: $14.1 million / 2022 4+ 3 H 31
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Q1 2022 Revenue: $6.2 million / 2022455 — A Z=U N\
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Revenue by Quarter / &4 Z=I
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Key Statistics / RS EEE

« Employee Lives: 21k / 72 T. A\ #¥: 21,000 A3
 Processed over 449k claims / 4bP | #211449,00001 2 54
= Filed Claims: $550 million / $&H 165 4:40: $5.512
= Paid Claims: $183 million / {1 4&4: $1.8312
= Claims Savings: $367 million / i8I 4:45: $3.6712

Notes: / %1k 2 Acquisition of Continental Benefits on April 1, 2021/ 202144 5 The Company is providing its revenue estimates in this presentation, rather than specific amounts, primarily

1 Marpai's IPO with the exercise of the underwriters’ over-allotment option was A1 HUE Continental Benefits o . because the f!nancrc_al closn_wg process and rew(_ew are not yet complete and,_ag a result: the Company's final results

completed on October 29, 2021; total gross proceeds were $28.75 million / 7£ 20214 3 Data as of March 31, 2022 / ﬁz$2922¢3ﬂ 311 IE‘JﬁUE y upon completion of its closing process and review may vary from these preliminary estimates. The Company

meng 1, Marpaise i Vi \ﬂ:# Ve 5T MR R R R 25528757 4 Data as of December 31, 2021 / #%20214:12 H 31 H (1% 4fz released its financial statements for the quarter ended March 31, 2022 on May 11, 2022. / F 8 i F I 45 45 Sl i
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DRIVERS OF GROWTH / KKzl /5

Our platform — including technology, process and people — enables organic growth and a roll-up strategy / F&Ai]
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Organic Drivers | FHLIKZ) 7] Acquisition Drivers / BWIgIRsh R &
 New and better products, powered by Al / (1 AT Analyzed many potential targets for roll-up strategy /
BB IR B ) 0 R0 B8 4 1 7= SR TR ZIEER Hr, DUEREUR 3 AR %

Top 10 targets total $432M revenue and 581k lives: /
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«  More value-added healthcare services / ¥ % {14

(B =7 AR SS
Target Est. Revenue ($M) Est. Lives (000s)
- Higher vendor markups / 5 i (¥4 3 7 ) i Lalige. | $100 134
Target 2 $80 108
- Innovative customer acquisition strategy / 1387 ] Egztj :gg 18018
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« Tech adoption and growth from existing customers Target 10 $12
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CAPITALIZATION |/ &4

Marpai Health (NASDAQ: MRAI)

Common Shares Outstanding / & 477418 % 20,299,727
Warrants ($5.89 Weighted Average Exercise Price) / 1 695.748
WIRBGIE CINBCF 244748647 $5.89) (N
Options ($2.55 Weighted Average Exercise Price) / 1 472 987
B OMBFEIA7 1817 $2.55) T
Fully Diluted Shares /| Se &7 )5 i ik 43 23,468,462

MARPAI nNote: Figures as of March 31, 2022 / #i¥: ##%2022443H 31 H 1% ds
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INVESTMENT SUMMARY / #&HEE

$22+ billion market opportunity addressed with highly differentiated Al products / A EZE
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Tech-Driven DISRUPTION with Advanced Al / AR AT
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